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ACEC New York: A Voice for Consulting Engineers
By Jay Simson, President, ACEC New York

Since its formation in 1921, the Ameri-
can Council of Engineering Companies
of New York (ACEC New York) has been
true to its mission: to be the leading ad-
vocate in New York State for consulting
engineers and to enhance the image and
business practices of professional engi-
neering companies.

Historically, ACEC New York’s mem-
ber firms have been responsible for New
York’s most notable and innovative proj-
ects, including bridges, airports, tunnels,
planetariums, highways, stadiums and
world’s fairs. Today, ACEC New York rep-
resents 230 engineering companies with
over 400 offices, and close t018,000 em-
ployees, throughout New York State. In
aggregate, these firms generate $5.5 bil-
lion in design services and $55 billion in
related construction every year.

This strength in numbers—combined
with a proactive agenda and a commit-
ted, involved membership—gives ACEC
New York a persuasive, influential voice
as it promotes the interests of engineer-
ing companies to legislators, clients, col-
leagues and communities.

Political and Legislative Influence

As a statewide association, ACEC New
York continually brings the concerns of
New York’s consulting engineers to the
attention of lawmakers, working with
legislators to draft legislation that is fair
to both the public and the private sectors.
Striving for a level playing field, ACEC
New York fights hard for standards of do-
ing business, such as qualifications-based
selection, outsourcing by public agencies
for engineering projects, and emergency
responder legislation that would protect
engineering companies from lawsuits
related to injuries outside their scope of
work, such as exposure to contaminants
resulting from a terrorist attack or disas-
ter.

The organization supports a political
action committee that endorses New
York officials, maintains lobbyists in Al-
bany and New York City, and hosts an
annual public policy educational pro-
gram for legislators in Albany during its
winter conference. At all times, the goal
is to communicate effectively and to en-
sure that issues are clearly articulated and
understood. Affiliation with the national
American Council of Engineering Com-
panies (ACEC) promotes this goal on the
federal level as well.

This year, we’ll be working hard to
advocate for greater investment in New
York’s transportation, environmental/wa-
ter and energy infrastructure, essential to
our state taxpayers’ quality of life. We’ll
continue to meet with Federal, State and
City lawmakers and provide testimony
as needed to ensure that funds are dedi-
cated to these critical needs.

Educating and Supporting Members

ACEC New York strives to keep mem-
bers in the forefront on regulatory issues
and business know-how—knowledge
that is imperative, not only to the suc-
cess of the industry but also to the future
well-being of New York State. Through
networking opportunities, including
statewide conferences and receptions,
annual awards programs, and local and
regional meetings; print and electronic

communications; training seminars and
education programs to maintain licens-
ing and knowledge of codes; and a well-
organized media program, ACEC New
York helps members stay abreast of im-
portant matters. Key among these are:

Contract issues. We are active on a
host of contract issues relating to indem-
nity clauses, the engineer as additional
insured, MBE/WBE requirements, and
the streamlining of processing of govern-
ment contracts and change orders.

Design/build, public-private part-
nerships and alternative project de-
livery systems. Today’s project delivery
methods demand that design profession-
als stay ahead of the curve so that a proj-
ect satisfies today’s client needs and also
anticipates the future by incorporating
features to accommodate changes in five
or ten years.

Business issues. Engineering today
requires business acumen, as firms of all
sizes deal daily with risk management,
IT, human resources and a host of other
critical matters. In addition, as highly
skilled and trained professionals, con-
sulting engineers face the challenge of
winning contracts—based on the quality
of their services—in an increasingly cost-
driven environment.

energy; and creating a sustainable built
environment—their interest and respect
for the profession grows. With the need
for American engineers never greater
in order to stay competitive in a global
technology market, ACEC New York has
taken on the challenge of actively pro-
moting the profession, both to acknowl-
edge and demonstrate the significance
of its members’ work and to encourage
young people to pursue engineering as
their chosen field.

Several annual awards programs—
including the Engineering Excellence
Award Program, which is recognized
as the best in the country—celebrate
outstanding achievements and leader-
ship of ACEC New York’s members. A
scholarship program for promising
New York State undergraduates attracts
bright, motivated engineering students
to college-level engineering programs at
schools throughout the state, and many
awardees go on to work for our member
firms. Since the program’s inception in
2001, ACEC New York has awarded 97
scholarships totaling over $260,000.

In the past few years, we've ramped up
our efforts to enhance the image of en-
gineers. An 8-minute movie, “Consulting
Engineering — A Career that Matters,” pro-

Promoting the
Profession

Recent studies
by the National
Academy of En-
gineering have
shown that the
public has a very
limited under-
standing of the
nature of engi-
neers’ work. Yet
when people rec-
ognize

that engineers
solve many of
the great chal-
lenges of our

times—providing

clean water; effi-
ciently supplying
clean, affordable

Mueser Rutledge Consulting Engineers Scholarship is presented to Constantine
Spanos, third year student, The City College of New York, May 2009 James
Kaufman, Constantine Spanos and Sissy Nikolaou (Kaufman and Nikolaou are
from the firm Mueser Rutledge)

duced by ACEC New York offers young
people an inside look into the consult-
ing engineering profession. The movie
can be downloaded from the Scholar-
ship page of our website, HYPERLINK
“http://www.acecny.org” www.acecny.
org. In 2009, ACEC New York launched
its first-ever statewide image advertising
campaign, which focuses on commu-
nicating the message that engineers are
creative, imaginative problem solvers.
Through the generosity of the Siemens
Corporation, an animated version of the
ad was featured on the ABC Disney Jum-
botron in Times Square, kicking off the
celebration of National Engineers Week
in February.

With a full agenda driven by today’s
complex business issues, ACEC New
York delivers advocacy, influence and ac-
tion—Dboth for its members and for the
engineering profession as a whole.

The Bank of America Tower at One Bryant Park,
recipient of the first ACEC New York Empire
Award for a top ranked project in the Engineering
Excellence Program that was designed and built in
New York State



